
 

 

 

SOCIAL MEDIA POLICY 

1/26/2021 

 

McDowell Mountain Ranch Community Association (MMRCA) recognizes that social media services, such 

as Instagram, have become increasingly common forms of communication among residents, 

homeowner’s associations, media outlets and other businesses. By utilizing this technology, McDowell 

Mountain Ranch will have additional avenues by which to share information, highlight events and 

inform residents about community initiatives.  

 

A. The MMRCA website will remain the official location for content regarding association business, 

financial statements, meeting minutes, services and events. Whenever possible, links with social 

media formats should direct users back to the Association’s official website for more information, 

forms, documents or online services necessary to conduct business with MMRCA.  

 

B. The General Manager will designate and grant authorization to appropriate MMRCA staff members 

such as the Lifestyle Director to use/manage the Association’s social media accounts. The login 

information may not be shared with non-owners or third parties without approval by the Board of 

Directors. 

 

C. Content that is acceptable to post on social media may include general announcements, reminders, 

events, activities, programs, improvements, sponsorships, local businesses and projects. Additional 

content that the community would find useful may also be posted on social media with prior 

approval by the General Manager.  

 

D. All posts, photos, hashtags and captions will be sent to the General Manager to review and approve. 

Staff should use their best judgement to avoid posting material that is inappropriate or harmful to 

MMRCA’s image, its residents, members, guests, stakeholders, coworkers, board members, 

committee members or its vendors. Any information that is deemed questionable shall not be 

posted, or if already posted, shall be removed immediately.  

 

E. Employee and MMRCA confidentiality shall be maintained in accordance with all applicable laws and 

Association policies. MMRCA employees shall not publish, post or release any information that is 

confidential or considered privileged. If there are questions about what is considered confidential or 

privileged, the General Manager shall be consulted.   

 



F. All social media accounts shall be considered a limited public forum. It is the intent of MMRCA to 

promote community engagement by disseminating information and images rather than having 

residents post comments. MMRCA shall not make any social media accounts available for general 

public discourse.  Users shall not be able to post any defamatory statements or personal information 

about individuals, groups or the Association at any time. 

 

G. MMRCA reserves the right to temporarily or permanently suspend access to any social media sites in 

the future at any time.  

 

H. Requests for any new social media accounts must be approved by the MMRCA Board of Directors.    

 


